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MISSION STATEMENT

The mission of Washington & Jefferson College is to graduate men and women of 
uncommon integrity, competence and maturity who are effective lifelong learners and 
responsible citizens, and who are prepared to contribute substantially to the world in 
which they live. To this end, the College promotes the development of skills, knowledge, 
personal qualities and a world view that characterize a well-educated person.



VISIONARY STATEMENT

Washington & Jefferson College will be recognized nationally as a highly selective, 
residential, student-centered liberal arts college with an exceptional record of 
producing future leaders, whose graduates are prepared for a breadth of life 
opportunities and professional success. Toward that end, W&J will assert its place 
as Pittsburgh’s premiere liberal arts institution, a role it has played for more than 
235 years. More broadly, it will also be known as a robust community of engaged 
and intellectually vibrant faculty, staff and students.



SEAL

Our Seal is an extension of our heritage and mission. The towers represent  
the uniting of the two colleges both Washington & Jefferson College becoming 
one. The words “Juncta Juvant” mean “together we thrive” in latin, which 
symbolizes the strength through unity that our quality liberal arts  
education offers. 

The ribbon tying the towers together represents the bond between our
students and their commitment to the world around them. W&J provides  
a worldly education that becomes a lifelong lesson that enriches lives  
well beyond graduation.

1802 1806



LOGO OPTIONS

The chevron logo is to be used whenever possible and practical. Depending on 
where and how the logo is being placed, the vertical logo, is acceptable when 
used in a complimentary manner with the item it is being placed on.

Vertical Logo

Chevron LogoLOGO

Our logo is both historical and progressive. The towers represent the  
uniting of the two colleges both “Washington & Jefferson” becoming one  
Washington & Jefferson College. The towers remain our official W&J icon and 
recognize our roots and, at the same time, capture the power of our heritage.



LOGO COLORS

The options depicted here are the only acceptable variations 
for the Washington & Jefferson College mark. Other colors, 
fonts or layouts are not acceptable.

Full Color Chevron Logo (f.)  & Color Logo (a.)
The Full Color Chevron logo and the Color logo (black 
and red) are the standard and should be utilized whenever 
possible and practical.

Black Logo (b.)
This logo should only be used when no other options  
are available. 

Reverse White (c.)
For reverse white applications, this option should be utilized 
when the design uses a red background or when logo is  
placed over a dark background image.  
Use the two color option for all other instances. 

Icon Only (d. & e.)
The Washington & Jefferson College logo can be used on its 
own in situations where space is limited (for example, forms 
and other operational documents) or as a graphical element.  
In all cases where the icon is used separately from the 
Washington & Jefferson College name, the company  
must appear elsewhere on that item.

(a.) Color logo

(b.) Black & White Logo

(d.) Icon Only

(e.) Icon Reverse White

(c.) Reverse White Logo (f.) Full Color Logo



LOGO DIMENSIONS

To ensure brand integrity and maintain a recognizable
mark, the Washington & Jefferson College main logo
should not be proportionately scaled down smaller 
than 1 inch in width.

If the logo is smaller than .875” inches in width, 
distortion, inconsistency and ink fill-ins may occur. 
Washington & Jefferson College logo was designed to be 
used at 1” or wider.

Good for Guide Size
Logo Size for placement

on cover design 8.5” x 11”

Good for Guide Size
Logo Size for placement  

on trifold brochure  
or smaller document

Minimum Size
Logo should never under any  

circumstance be smaller than this

1.25”

.75”



BRAND COLORS

Red:
Pantone 1807 C
Process Build
0/100/96/28

Black:
100% Black

Grey:
40% Black 

Blue:
Pantone 543 C
Process Build 
39/8/0/1

PRIMARY COLORS

ACCENT COLORS

Our Primary colors are used when identifying our brand. However in order to keep the 
W&J brand fresh and vibrant, there exists accent colors to allow for seperation between 
topics and materials.



TYPOGRAPHY

San Serif Fonts

Helvetica Neue
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn
Oo Pp Qq Rr Ss Tt Uu Vv Xx Yy Zz
& 0123456789

Verlag
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn
Oo Pp Qq Rr Ss Tt Uu Vv Xx Yy Zz
& 0123456789

Tahoma (cross-platform copy for web)
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn
Oo Pp Qq Rr Ss Tt Uu Vv Xx Yy Zz
& 0123456789

Serif Fonts
 
GOUDY OLD STYLE
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn
Oo Pp Qq Rr Ss Tt Uu Vv Xx Yy Zz
& 0123456789

Minion Pro
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn
Oo Pp Qq Rr Ss Tt Uu Vv Xx Yy Zz
& 0123456789

Archer
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn
Oo Pp Qq Rr Ss Tt Uu Vv Xx Yy Zz
& 0123456789

Rockwell
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn
Oo Pp Qq Rr Ss Tt Uu Vv Xx Yy Zz
& 0123456789

Display Type

Typography can be used when identifying our brand. However in order to keep the 
W&J brand fresh and progressive, there is a set of typefaces that allow for separation 
between events, mediums and topics.

Our set of typefaces were designed to work in pairs and/or sets at times when 
categorizing topics or establishing case settings in design materials. 


